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Abstract 

The broadcasting business is experiencing a reflective alteration driven by digital technologies and fluctuating 

consumer behaviour’s. This research paper discovers the key propensities persuading the progression of 

dissemination, including the increase of flooding services, the influence of social media platforms and 

developments in content distribution technologies such as 5G and cloud computing. It scrutinizes how these 

influences are restructuring audience engagement, content formation, and transmission models. Moreover, the 

paper investigates the challenges and opportunities presented by data analytics and artificial intelligence in 

enhancing personalized viewing understandings. By commissioning a mixed-methods method, including case 

studies and industry surveys, this study runs insights into the future background of broadcasting, importance 

approaches for outdated presenters to adapt and succeed in an increasingly digital ecosystem. Descriptive analysis 

used for the discussion off the study. Bar Charts and Statistical tolls used by SPSS software for Data Analysis. The 

conclusions underscore the requirement for broadcasters to innovate continuously and hold digital alteration to 

meet evolving customer prospects and remain reasonable in a quickly changing media atmosphere. This study will 

explore the Digital developments in the current era, which will suggest implication for modifications in the 

traditional technology and its applications. 

Keywords: Digital Transformation, Broadcasting, Innovation, Artificial Intelligence, Consumer Behaviour, Cloud 

Computing. 

 

 

INTRODUCTION 

Digital Technologies and AI tools drastically 

changed the Consumer Behaviour and 

Strategies all over the world. Audiences 

demand more user-friendly platforms as well as 

demand on contents with the use of modern 

broadcasting media’s. Streaming services are 

inclined towards on high demand as compared 

with TV Channels and Social Media Platforms. 

Content delivery and the information’s sharing 

are the major challenges for broadcasters who 

need to understand the digital complexities 

while maintaining audience engagement. 

Viewer preference and competitive 

environment needs to move by constant 

innovation. Digital trends explored for 

additional analysis to gain the insights for shift 

study. Emerging technologies like Artificial 

Intelligence and Virtual Reality newly 

introduced with rise of content with data 

analytics. 

 

Research Objectives 

1. To understand the Digital Trends and its Shift 

in 2024 

2. To study the new dimensions of broadcasting 

tools. 

 

LITERATURE REVIEW 

Digital Revolution 

Digital revolution has arose as a critical 

approach for industries looking for to boost 

proficiency and affordability. According to 

Westerman et al. (2014), administrations that 
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adopt digital skills can rationalize operations 

and progress customer understandings. 

Fitzgerald et al. (2013) stated that the necessity 

for quickness and innovation is underlined by 

studies viewing that company’s implementation 

digital conversion see advanced income 

evolution. 

Social Media Role 

Social media boards have redesigned 

announcement and advertising approaches. 

Kaplan and Haenlein (2010) highlighted brands 

influence social media for direct appointment 

with consumers. Gordon et al., (2020) 

concluded that the upsurge of influencers and 

user-generated gratified has lifted the marketing 

paradigm, making legitimacy a critical factor 

for brand achievement. 

Big Data 

The explosion of big data has changed decision-

making processes. Industries progressively rely 

on data analysis to gain visions into consumer 

behaviour and marketplace inclinations. 

According to McAfee and Brynjolfsson (2012), 

data-driven organizations overtake their peers 

in efficiency and viability. However, Zuboff, 

2019 analysed that encounters related to data 

confidentiality and ethical use remain 

noteworthy anxieties. 

The Impact of Artificial Intelligence 

Artificial Intelligence (AI) is transforming 

numerous segments, from healthcare to finance. 

Studies by Brynjolfsson and McAfee (2014) 

proposed that AI increases operative 

competence and ambitions revolution. Chui et 

al., 2018 stated that Machine-learning 

procedures are being used for extrapolative 

analytics, customer service automation and 

tailored marketing approaches. Nonetheless, 

Binns ( 2018) concluded that moral thoughts 

concerning AI decision-making and job shift 

are serious topics of debate. This study aims to 

provide fresh insights into the Digital 

Transformation and its role on Broadcasting. 

 

METHODOLOGY 

In this research, a combined methodological 

approach was applied. In addition, in-depth 

semi structured interviews were conducted with 

a live cable broadcast channels which runs a 

small business offering live coverage and 

broadcasting of various computer-generated 

and other local events. The respondents traced 

and contacted through the private Facebook 

groups. Total Sample Size or the Respondents 

were 110. Descriptive study is adopted for this 

study. 

RESULTS 

Descriptive analysis methodology used for 

analysing the trends. 

 

  



Konferensi Penyiaran Indonesia 2024 
Indonesia Broadcasting Conference 2024 

Vol. 1 No. 1 Maret 2025 pp. 53-58 
P-ISSN  , E ISSN   

 

55 

Awareness of Digital Trends in Broadcasting 

 

Fig No 4.1 : Digital Trends in Broadcasting 

As reference to Figure shown, it is interpreted 

that Ai and Automation are not at all aware to 

respondents, Social Media Integration, and 

Streaming Services extremely aware 

technology. 

Impact of Digital Revolution/ Transformation on Broadcasting Industry

 

Fig No 4.2 : Digital Revolution 
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It is interpreted that Content Creation and 

Viewer experience are the rising revolution 

impact on Broadcasting Industry. 

Adoption of Digital Technologies: 

 

Fig No 4.3: Adoption of Digital Technology

It is interpreted Cloud Computing and 

Podcasting are not adopted by organisations. 

However, fully adopted technologies are 

Mobile Streaming and Social Media Platforms. 

 

Challenges and Barriers: 

 

Fig No 4.4: Challenges and Barriers 

It is interpreted that Resilience to Change is 

moderately significant transformation. Very 

Significant transformation is technology 

infrastructure. 
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In the past few years, news has observed a 

significant shift in its sources of revenue. People 

are more focused on Online Data use. However, 

the influential communal networks are also 

made noticeable here in the ways in which the 

various users are, in fact, allocation their 

opinions on how to decrease expenses.  

DISCUSSION 

Recent developments in communication and 

information technology have transformed the 

nature of news construction and consumption. 

This study focuses on Digital transformation 

and revolution in Broadcasting Industry. There 

were challenges faced by broadcasting channels 

such as Resilience to Change, Lack of Skill or 

Training etc. Mobile Streaming technology is 

highly adopted technology now days. 

CONCLUSION 

Web 2.0 has certainly transported about 

noteworthy variations to the old trade models of 

argument, which, to an extent, stem from two 

challenged vantage arguments. This study has 

addressed the greeting of Digital tools and 

techniques and its usage by respondents. 

Technology infrastructure must be very strong 

for Broadcasting with Data Analytics and 

Predictive analytics. The rise of virtual and 

augmented reality knowledge offers thrilling 

potentials for immersive gratified 

involvements. 

REFERENCES 

Anderson, C. W. (2011). Blowing up the 

newsroom: Ethnography in an age 

of distributed journalism. In D. 

Domingo & C. Paterson (Eds.), 

Making online news: Newsroom 

ethnographies in the second decade 

of Internet journalism (Vol. 2, pp. 

151–160). New York, NY: Peter 

Lang. 

Brynjolfsson, E., & McAfee, A. (2014). The 

Second Machine Age: Work, Progress, 

and Prosperity in a Time of Brilliant 

Technologies. W. W. Norton & 

Company. 

Chui, M., Manyika, J., & Miremadi, M. (2018). 

Where machines could replace 

humans—and where they can’t (yet). 

McKinsey Quarterly. 

Chen, J., Zhang, S., & Huang, L. (2020). E-

commerce: A Global Perspective on 

Growth and Innovation. Journal of 

Business Research. 

Cameron, D. (2011). Mobile journalism: A 

snapshot of current research and 

practice. In A. Charles & G. Stewart 

(Eds.), The end of journalism: News 

in the twenty first century (pp. 63–

72). Bern, Switzerland: Peter Lang. 
Fitzgerald, M., Kruschwitz, N., Jonsson, K., & 

McCarthy, A. (2013). Embracing 

Digital Technology: A New Strategic 

Imperative. MIT Sloan Management 

Review. 

Gordon, R., Burch, C., & Ahn, J. (2020). The 

Power of Authenticity in Marketing. 

Journal of Advertising Research. 

Hermida, A., Fletcher, F., Korell, D., & 

Logan, D. (2012). Share, like, 

recommend: Decoding the social 

media news consumer. Journalism 

Studies, 13(5–6), 815–824. 

doi:10.1080/1461670X.2012.66443

0 
 Jenkins, H. (2020). Convergence Culture: 

Where Old and New Media Collide. 

NYU     Press. 

Kaplan, A. M., & Haenlein, M. (2010). Users of 

the world, unite! The challenges and 

opportunities of Social Media. Business 

Horizons. 

Lewis, S. C., & Westlund, O. (2015). Actors, 

actants, audiences, and activities in 

cross-media news work: A matrix and a 

research agenda. Digital Journalism, 

3(1), 19–37. 

McAfee, A., & Brynjolfsson, E. (2012). Big 

Data: The Management Revolution. 

Harvard Business Review. 

Napolitano, M. (2020). The future of 

broadcasting: How digital media is 



Konferensi Penyiaran Indonesia 2024 
Indonesia Broadcasting Conference 2024 

Vol. 1 No. 1 Maret 2025 pp. 53-58 
P-ISSN  , E ISSN   

 

58 

transforming the industry. Journal of 

Media Economics, 33(2), 90-105. 

https://doi.org/10.1080/08997764.2020

.1772546 

Picard, R. G. (2020). The economics of digital 

media: Implications for broadcasting. 

Television & New Media, 21(1), 89-

104. 

https://doi.org/10.1177/152747641982

8187 

Taneja, H., & Wu, J. (2019). The impact of 

digital technology on broadcasting: An 

exploration of audience engagement. 

International Journal of 

Communication, 13, 4567-4587. 

https://ijoc.org/index.php/ijoc/article/vi

ew/10861 

Toffler, A. (1981). Future shock: The third 

wave. New York, NY: Bantam 

Zuboff, S. (2019). The Age of Surveillance 

Capitalism: The Fight for a Human 

Future at the New Frontier of Power. 

PublicAffairs. 

Westerman, G., Bonnet, D., & McAfee, A. 

(2014). Leading Digital: Turning 

Technology into Business 

Transformation. Harvard Business 

Review Press. 


